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Welcome o TBM
Guidehook

There’s a reason the idea of writing a book won’t leave you alone.
Deep down, you know you have something powerful to say—an
experience, a message, a perspective that someone else
desperately needs.
Books are more than words.

e They are legacy documents.

e They are wealth creators.

e They are open doors to stages, businesses, coaching

platforms, global audiences—and healing.

Writing a book is not reserved for the famous or flawless. It’s for
the ready.

You are not here by accident. You are a messenger. A story
carrier. And this guidebook is your launchpad
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Module 1

THE POWER OF YOUR PEN

THE AUTIIORS ADVANTAGE

THE TRUE POWER OF A BOOK

A book isn’t just a container of ideas — it’s a container
of identity. Throughout history, books have been one
of the most powerful tools for communication,
education, and transformation

THE STRATEGIC INFLUENCE OF AUTHORSHIP

o Establishes your authority and credibility

e Attracts opportunities, partnerships, and media
e Expands your income and impact

e Clarifies your mission and message

WHY This MATTERS NOW

Your story, knowledge, and experience are powerful
assets. Turning them into a book transforms them
into a legacy that will outlast you.



5 ways a hook elevates you

AUTHORITY: POSITIONS
YOU AS AN EXPRT

VISIBILITY: GETS YOU IN
FRONT OF NEW
AUDIDENCES

OPPORTUNITY: OPENS
DOORS TO PARTNERSHIPS
AND STAGES

IMPACT: CHANGES LIVES WITII
YOUR MESSAGE

LEGACY: LEAVES SOMETHING
THAT OUTLAST YOU



Pens to Purpose

SHAPE THE TRANSFORMATION YOUR BOOK WILL DELIVER

“NAME THREE BOOKS THAT CHANGED HOW YOU THINK,
FEEL. OR LIVE”

COMPLETE THIS STATEMENT: IF MY BOOK COULD TRANSFORM ONE
PERSON, IT WOULD HELP THEM TO...




PICK
BEGIN




Modute 2

CRAFTING YOUR UNIQUE VALUE
PROPOSITION



Modute 2

WHAT'S THE MESSAGE IN
YOU?

4

DISCOVER YOUR CORE MESSAGE

You don’t need to be a professional writer — you just need a clear
message. Your story, your system, your survival, your expertise — all
of it is valuable and necessary. The people you are called to serve are
already looking for your words.

THE THREE CORE (GENRE OF BOOKS

INSPIRATION:
MEMOIRS, TRANSFORMATION:

TESTIMONIES, BLENDED PERSONAL
MOTIVATIONAL DEVELOPNENT &
WORKS STRATEGY

INSTRUCTION: HOW-
TO-GUIDES,
FRAMEWORKS, SKILLS




REFLECTION & EXPRESSION

Prompt: If you had five minutes on a global stage, what would
you speak about with fire and passion? complete the sentence:
“The message I feel called to share with the world is...”
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()3 Module3

FROM CLUTTERED IDEA TO
CLEAR OUTLINE

DON'T LET OVERWHELM STOP YOU

It is common for visionary authors to become stalled by the sheer
volume of ideas and possibilities. However, progress hinges on
clarity, not complexity. By focusing sharply on a clear, concise vision,
you transform overwhelm into forward momentum. Embrace
simplicity as your strategic advantage—this focused clarity will
propel your writing process and set the foundation for a powerful,
purposeful book

ANSWER THESE TO FOCUS YOUR BOOK’S VISION

What problem does your book solve?

Who needs it the most?

How do you want them to feel after reading?
What action will they take?

WHEN YOUR MESSAGE 1S CLEAR, YOUR WRITING FLOWS AND YOU
IMPACT GROWS.
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BOOK BUILDER

CLARIFY YOUR POINT & OUTLINE

_'12_



Module 4

CRAFTING YOUR UNIQUE WRITING
SIGNATURE
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Module 4

THE MYTH OF THE “PERFECT TIME"

We tell ourselves we’ll write when life slows down, but the truth is—the
“perfect time” doesn’t exist. There will always be deadlines, commitments, and
distractions. Writing a book isn’t about finding time, it’s about creating it.
Even 20 minutes a day builds momentum. The best authors aren’t those with
endless hours—they’re the ones who start, even in imperfect conditions.

5 STEPS TO OVERCOME PROCRASTINATION & SELF-SABOTAGE

STEP 1

Break It Down

Stop thinking “I need to

write a whole book.” Start
with one paragraph, one
idea, one story. Small wins
beat big pressure.

STEP 5

Replace Negative Self-Talk

Instead of saying “I’'m not
ready” or “I’'m not a writer,”

say:
“I am writing a book, one
step at a time.”
“Progress, not perfection, is
my goal.”

STEP 2

Time-Block Your Writing

Choose a 20-30 minute
daily slot. Put it in your
calendar. When the
reminder pings, treat it like
an appointment with your
future self.

STEP 3

Remove Distractions

Silence notifications, turn off
social media, and create a
writing-friendly environment.
Even 15 focused minutes is
more powerful than an hour
of distracted time.

STEP 4

Use Accountability

Tell a friend, join a writing
group, or check in with a
coach. When others know
you're writing, you’re less
likely to abandon your
commitment.



Stop Waiting Start Writing

One of the biggest lies in publishing is, “I'm not ready.” You’re not waiting on more
time — you’re avoiding the moment that matters most: starting.

Start messy. Start small. Start uncertain.
“JUST START”

Progress comes from action, not perfection.
The right way to write is the way that works for you

YOUR
IF YOU'RE, A VERBAL EXPRESSOR: WRITING
USE YOICE MEMOS. RECORD
YOUR THOUGHTS AND STYLE, YOUR
TRANSCRIBE THEM USING TOOLS WAY

DONT FIGHT
YOUR STYLE

[F YOU'RE A WRITTEN

EXPRESSOR: JUST WRITE
DON'T EDIT.
WRITE AS IF YOU'RE
EXPLAINING YOUR IDEA
TO ONE PERSON OVER
COITEE.



Your First Paragraph

Write the opening paragraph of your book. No pressure, no editing — just
imagine you’re speaking directly to the person who needs it most.

Block out 25 minutes a day for focused writing.
Consistency creates momentum.

BONUS TIp :

_'16_



Module 5

A BOOK IS NOT THE END. IT'S THE
BEGINNING
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YOUR BOOK IS THE ACCESS

BEYOND THE PAGES

A book doesn’t just inform — it transforms. It has the power to spark
movements, build brands, and create entire businesses. Your book is more
than a collection of chapters; it’s the starting point of influence, visibility,
and long-term impact.

Think of it as a seed. Once planted, it can grow into a humugous tree of
fruits and opportunities. It positions you as a trusted voice, a thought
leader, and a builder of legacy.

Every page you write is not only shaping your story but also paving the
way for doors to open — doors to wealth, to platforms, and to opportunities
you haven’t even imagined yet.

FROM BOOK TO REVENUE STREAMS

Smart authors leverage their content into:
e Assignature talk or TED-style presentation
e Group coaching programs
Digital courses based on their chapters
Podcasts or blogs inspired by book themes
Live workshops, retreats, and events

Your book is the seed. The talks,
programs, and opportunities it generates
are the harvest

_18_



Your Books’ Impact
/one

WRITE YOUR IDEA HERE

YOUR MESSAGE: THE CORE YOUR AUDIENCE: THE
TRUTH OF WHAT YOUR PEOPLE WHO NEED
BOOK OFFERS YOUR MESSAGE MOST

YOUR PLATFORM: TIHE
CIHANNELS, PRESENCE, AND
OPPORTUNITIED YOU ISE
TO SHARE IT

_19_



Your Book’s Possihilities

What do you want your book to make possible in your life? List 3 outcomes.

PROMPT 2

In the circle below, write your book title/idea/goal in the center. Around it, map
branches that your book could produce. e.g. Talk, Coaching, Course, Brand & so on.

Brand

BOOK

_20_



Module 6

THE BOOKMAKER PATH

_21_



Module 6

Inside THE BOOK MAKER SYSTEM, we
guide you through every stage:

)

Clarify your
message

IDEA & GOAL
GENERATOR.
Pinpoint the exact
idea you’re meant to
write and define the
transformation your
reader will
experience.

04

Write with

Intention

DAILY STRATEGY
Create a sustainable
writing rhythm. You’ll
learn how to write
with focus and
purpose every day —
even when you don’t
feel “inspired.”

02

Organize
your content

EXTRACTION
BLUEPRINT:

Pull out everything

you already know,

every insight and
story, and arrange it
into a clear, workable
structure that keeps

you from feeling

scattered.

00

Edit like a

Pro

3-LEVEL EDITING
FRAMEWORK
Polish your
manuscript in three
precise passes:
structure, clarity, and
style. The result is a
book that reads as
powerfully as it
sounds in your head.

_22_
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Plan the
Flow

PREARRANGE
Method
Map your chapters in
alogical, reader-
focused sequence
that keeps people
turning the page.
You’ll know exactly
where your book
starts, builds, and
delivers impact.

06

Publish &

Launch

SELF + ASSISTED
PUBLISHING
Choose the
publishing route that
fits your goals, get
your book into the
world, and create a
launch plan that
drives sales and
positions you as an
authority.



DEHNE YOUR LEGACY

YOUR LEGACY PRONMPT

Complete this:
“The book I am called to write will help

by teaching/showing/guiding them to

Write More

NOW DECLARE THIS

“l am not just a writer.
I am a Book Maker.”

_25_



What kind of writing support would
shift everything for you right now?
Coaching? Templates? I eedback?
Accountabtlity? Write it down

And Then =mtv=

MMMW&JW%S{%AWZ 7
CONTACT@THEPURPOSEUNIVERSITY.COM



LET'S BUILD YOUR LEGACY. USE CODE TBMGUIDE | 40% OFF

IF READY TO GO FROM
IDEA TO BOOK? A y E 8
LET'S BUILD YOUR BOOK.
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Your step-by-step Real-time coaching, Lifetime author

roadmap to deadlines, and done- community, resources,
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